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TOURISM & OPERATING
SKILLS
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Tour151?1 sk?lls refer to the specific abilities and knowledge required to work in
the tourism industry. These skills include:

1.F,‘ustomcr service; Being able to provide exceptional service to tourists,

including greeting them warmly, answering their questions, and addressing

their concerns.
2. Communication skills; Effective communication is critical in the tourism
industry to interact with tourists, colleagues, and other professionals. This
__.includes_ verbal _and, \written _communication, as _well as_ non-verbal

communication.

3. Destination knowledge: Having comprehensive knowledge about the local
destination, including its history, culture, attractions, and landmarks, is

essential for providing accurate information and recommendations to
tourists.

4. Language proficiency: Being fluent in multiple languages is a valuable skill
in the tourism industry, as it enables you to interact with tourists from
different countries and communicate effectively.

5. Sales and marketing: Having the ability to promote and sell tourism
products and services is important for generating revenue and attracting

tourists.
6. Time management: Being able to manage time efficiently is crucial, as it
allows for the timely completion of tasks and ensures smooth operations in

the tourism industry.

7. Problem-solving; The ability to identify
effectively is invaluable in the tourism industry,

and challenges may arise.

8. Cultural sensitivity: Being sens

crucial in the tourism industry t

tourists from diverse back grounds.
rst aid and safety procedures is

9. First_aid and safety: Being trained in fi
essential to handle emergencies and ensure the well-being of tourists and

and resolve issues quickly and
where unexpected situations

itive to cultural differences and customs 1s
o ensure the comfort and sausfaction of

colleagues.
10. Technology._skills; Proficiency in technology, such as computer systems,
reservation sofiware, and digital marketing platforms, is important in the

modern tourism industry.




TOURIST PLACES
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.+ Best Time to Visit: September.to April ...
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A tranquil spiritual center, Rishikesh is also an excellent hub of exciting
water activities, making it a popular holiday destination among adventure
enthusiasts and pilgrims alike. So, whether you have always wanted to
meditate in the ‘Yoga Capital of the World’ or it was your dream to get your

heart racing while trying thrilling adventures such as bungee jumping and
whitewater rafting, Rishikesh is where you should be.

himla:

The capital city of Himachal Pradesh, Shimla is one of the top tourist places
in India. A gorgeous hill station with a rich colonial past, an iconic Mall
road and a plethora of adventurous activities, it is immensely popular
among honeymoon couples. Whether you want to escape the heat or enjoy a
winter wonderland, Shimla is the place for you.
Best Time to Visit: October to June
Udaipur:

The crown jewel of the incredible state of Rajasthan, Udaipur is also known

as the ‘City of Lakes’ and the “Venice of the East.” Surrounded by the

beautiful Aravalli hills in all directions, this charming city has abundance of
both natural beauty and man-made splendour.
Best Time to Visit: October to March
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URISM & OPERATING
SKILLS

Operating skills refer to the abilities
day operations of tounism business
Operators. These skills include:

Lb ?’_ﬂ‘wm Understanding financial concepts, such as
t:mfitiiei;n’z:z;“& and ﬁnann:al reportifzg. 15 essential to effectively

e == aspects of tourism operations.

m" mﬁaﬁ:ﬁ Ha_\ing_ strong leadership an management
- A and inspire. employees. coordinate tasks. and

X casure the smooth functioning of tourism businesses.

5 HMMM Being able to recruit, train, and manage
efn?}“}fﬁ IS Important in the tourism industry, where staff plays a
Significant role in delivering quality service to tourists.

<. Inventory and supply chain management: Efficiently managing inventory and
supplies. such as food and beverages in hotels or equipment in tour
companies, 1s essential to avoid shortages or wastage.

3. Marketing and sales management: Being able to develop marketing
strategies. create promotional campaigns, and manage sales teams is crucial
L0 attract customers and generate revenues.

6. Risk management: Being knowledgeable about risk assessment and
mplementing strategies to mitigate risks, such as accidents or security
threats. 1s important to ensure the safety of tourists and staff.

7. Quality control: Implementing quality control measures to mamtain high
standards in tourism operations, including cleanliness, maintenance, and
service delivery. 1s essential to ensure customer satisfaction.

8. Negotiation and networking: Having strong negotiation and networking
skills is crucial. as tourism businesses often need to collaborate with
partners, such as airlines, travel agencies, or service providers, to offer
comprehensive packages to tounsts.

9. Decision-making; Being able to make informed decisions quickly 3:nd
effectively is important in the dynamic tourism industry, where quick

responses and adaptability are often required. ] .y

10. Innovation and adaptability: Being able to come up with mfmvam-ve ideas to
improve operations and adapt to changing market trends is crucial for the

long-term success of tourism businesses.

required to manage and oversee the day-to-
. such as hotels, travel agencies. or tour
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TOURIST PLACES

- fulfillallyoyr.trayel dreams! .

ndia is a well-known tourist hub and an exciting holiday destination for
eafploﬁng the wild, admiring architectural wonders, undertaking religious
pilgrimages, going on a shopping spree, trying new adventures, discovering age-
old historic treasures and lots more. With so many places to see and experiences
to try, choosing that one perfect tourist destination in India for your next
holiday can be quite confusing. This is why we have curated a list of the best
tourist places in India that you can consider for your upcoming vacation and
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- Agra:

.= The historic city of Agra is one of the most loved tourist places in India as it

“houses the world-famous Taj Mahal, one of the seven wonders of the-world.
From architectural marvels such as Agra Fort and Fatehpur Sikri to
mouthwatering local delicacies such as petha, this exciting tourist
destination in India has it all.

« Best Time to Visit: October to March

« Chandigarh:

. one of the best places in India , the well-planned city of Chandigarh has the
perfect mix of traditional Punjabi culture and modernity. From its well-laid
gardens to fascinating museums, every nook and corner of the city has
something special to offer.

. Best Time to Visit: August to March

» Coorg:

. Popularly touted as the ‘Scotland of India’, Coorg in Karnataka is
characterised by its perpetually misty landscape, rolling green hills and
aromatic coffee plantations. This charming little hill station with its scenic

views and colourful culture is a must-visit for every ardent nature lover
. Best Time to Visit: October to March

» Dhanaultj;

. An offbeat destination nestled quietly in the hills of Uttarakhand
Dhanaulti is like a long-lost pleasant dream that brings with it peace’
comfort and quiet. If you have been on the lookout for a tranquil weekenci

getaway, then get your bags ready and head strai i i
LAy raight to
pristine little haven away from the city, g o
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Munnar; yllic hill station

Expansive tea estates, verdant hills and craggy peaks, the id

of Munnar in Kerala is the ideal weekend getaway. Tucked away from the |

hustle and bustle of city life, it offers an opportunity to relax and rejuvenate
while soaking in the plentitude of nature.
Best Time to Visit: September to May

u ric;

~Nestled in the foothills of the Garhwal Himalayan ranges, Mussoorie or the.. .}

‘Queen of Hills’ is a popular holiday choice because of its pristine natural
setting. If your ideal vacation involves green hills, serene surroundings and a

stunning view of the snow-capped mountains, then Mussoorie*offers the

perfect unadulterated escape in the lap of nature.
Best Time to Visit: September to June
New Delhi:

The ‘Capital City of India’ and the city with a heart, New Delhi is a
paradise for food lovers. From its grand malls to historic forts, from swanky
restaurants to little street food stalls, from famous college campuses to
beautifully landscaped gardens, Delhi is filled with unique treasures waiting
to be discovered.

Best time to Visit: October to March
Ooty:

Shrouded in mystery and mysticism, Ooty was once the headquarters of the
East India Company. Now, it is a well-known hill station in Tamil Nadu
that enjoys a pleasant climate all year round.

Best Time to Visit: Throughout the year

Puducherry:
A little town tucked away on the south-east coastline of India, Puducherry

in Tamil Nadu is sometimes called the ‘French Riviera of the East’. Offering
travellers some much-needed sanctity and serenity, its meandering streets
and pristine beaches are picture-perfect,

Best Time to Visit: October to March




Tourism and hospitality services vefer to the varfous services and businesses
that cater (o towrista and visitors, Theso servicen include nccommodation, food
and beverage, transportation, nttractions and activities, and other related
services,

L. Accommodation: This includes hotels, resorts, guesthouses, hostels, and

vacation rentals that provide lodging fncilities for tourists,

2. Fool nnd Bevernpe: Restaurants, eales, bars, and other dining establishments

Jeessollera variety, of cuising and bevernges Lo tourists, o o i MR
3. Transportation; Airlines, (rains, buses, taxis, car rentals, and other means of

transportation enable tourists o travel to and within their destinations.

4. Attractions nnd Activitles; Theme parks, museums, cultural sites, natural

landmarks, and recreational netivities provide entertainment and opportunities

for tourists to explore the local culture and environment.
5'

i !

Tour Onperntors: These businesses organize and operate guided tours and
travel packnges, including sightseeing tours, adventure trips, and special interest
tours,

6. Travel Apencles: These agencies assist tourists
trips, including flights, accommodaltion, transportation, and activities,

7. Event Planning: Event management  companies organize conferences,
meetings, exhibitions, and other events for corpo

rate or leisure purposes,
8. Tourism_Services: These services include tourist information centers, tour

in planning and booking their

guides, translators, travel insurance, and visa services.

9. Hospitality_Services: This encompasses services provided by hotels, such as

concierge, front desk, housekeeping, room service, and other guest-related
services.

10. Crujse Lines: Cruise companies offer vacation packages that include

accommodations, dining, entertainment, and transportation on cruise ships.

These tourism and hospitality services play a significant role in attracting and
accommodating tourists, enhancing their overall travel expe

rience, and
contributing to the economic growth of a destination,




TOURIST PLACES

_ cuisine, the legendary nightlife

-

Gon:
A Tist of best tourist places in India would be incomplete without a mention

of the national party capital, the famous land of sun, sand and sea, Goa! The
laid back vibes, the stunning beaches, the charming churches, the unique

and magical sunsets have made Goa a
favourite destination for friends and family alike.

Best Time to Visit: October to March

Jaipur;

w, the capital of Rajasthan,
r's dream destination. From

to impressive forts, from trendy upscale markets to old
bustling bazaars, from cultural festivities to

Jaipur truly has it all.
Best Time to Visit: October to March
Kashmir;

A paradise on earth, the enthralling beauty of Kashmir is recognised all
over the world. The gentle streams, the cool breeze, the green valleys and the

magical vistas are no less than a gorgeous painting. Undoubtedly, one of the

most beautiful places in India, Jammu and Kashmir is a must-visit
destination.

Best Time to Visit: April to October
Jodhpur;

One of the most famous tourist places in Indi

A vibrant amalganhation of the old and the ne
the ‘Pink City of India’, Jaipur is every travelle
romantic places

a rich and authentic cuisine,

a, the ‘Gateway to Thar

Desert’, Jodhpur offers a glimpse of India’s rich historic past and royal

legacy. Located in the middle of Rajasthan, it is one of the best cities to

explore invincible forts, ancient temples, ancient bazaars and the colorful
heritage of royal India.

Best Time to Visit; November to February

Manikaran:

A revered pilgrimage destination for Sikhs and Hindus, the three hot
springs of Manikaran Sahib are believed to have a curative effect on

diseases. Surrounded by an array of illustrious temples, these springs make
for a popular destination among religious followers.
Best Time to Visit: April to June




..offer a variety of cuisine and beverages to tourists.

Tourism and hospitality services refer to the various services and businesses
that cater to tourists and visitors. These services include accommodation, food
and beverage, transportation, attractions and activities, and other related
services.

1. Accommodation: This includes hotels, resorts, guesthouses, hostels, and
vacation rentals that provide lodging facilities for tourists.
2. Food and Beverage: Restaurants, cafes, bars, and other dining establishments

3. Transportation: Airlines, trains, buses, taxis, car rentals, and other means of
transportation enable tourists to travel to and within their destinations.

4. Attractions and Activities: Theme parks, museums, cultural sites, natural
landmarks, and recreational activities provide entertainment and opportunities
for tourists to explore the local culture and environment.

S. Tour Operators: These businesses organize and operate guided tours and

travel packages, including sightseeing tours, adventure trips, and special interest
tours.

6. Travel Agencies:

These agencies assist tourists in planning and booking their
trips, including flights, accommodation, transportation, and activities.

7. Event Planning; Event management companies organize conferences,

meetings, exhibitions, and other events for corporate or leisure purposes.

8. Tourism_Services: These services include tourist information centers, tour

guides, translators, travel insurance, and visa services.
9. Hospitality Services: This encompasses services provided by hotels, such as
concierge, front desk, housekeeping,

room service, and other guest-related
Services.

10. Cruise Lines: Cruise companies offer vacation packages that include

accommodations, dining, entertainment, and transportation on cruise ships.

These tourism and hospitality services play a significant role in attracting and
accommodating tourists, enhancing their overall travel experience, and
contributing to the economic growth of a destination.
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PART-A

1.Introduction about Village/Habitation




Introduction :Mysell' I had taken the Topic o101 had collected the data of

10 members in BOYANAPALLI arca, Near BOYANAPALLI, Rajampeta
town for my Community Service Projeet.

About my Town/ Village/ Habitation ¢

Rajampeta is o Municipality in Annamayya district of the Indian state of
Andhra Pradesh, located in the Rayalaseema Region formed on the banks of
Cheyyeru River, The town has an average clevation of 139 meters (456 ft),
Rajampeta is a Grade 11 Municipality which upgraded in 2019 and was a
THALLAPAKAand has an arca of 35.38 square kilometres (13.66 sq mi). It
consists of 29 election wards,

Rajampeta is an Assembly constituency, Lok Sabha constitucncy,
Annamayya district, and a Forest Division. It is located in Rajampetamandal
of Rajampeta revenue division. It is bordered by Tirupati to the south, Nellore
to the east, Sri Sathya Sai to the west, and YSR district to the north.
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In BOYANAPALLIthe Population is the Tota) -
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Population :
according to Survey in 2011 is 1,27,027 and the Density i ]30001\““
s n]z

(33,000 /sq mi).
Whereas according to Survey done in 2020 BOYANAPALLIcovers e e
LA anr

322.57 km®. There is population of 108395. The Male and e,
populations are 54511 and 54384 respectively. alg
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POPULATION ACCORDING TO THE DETAILS IN 2011

5 Total 10 km? (4 sq mi) Population (2011)




o Dendty 3000k (33,000/s mi)

) ] , n (!

—— A 322.57 km”
e Lemale Population 54384
—.Muale Population 5451
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BOYANAPALLIvilloge has lower literacy rate compared to Andhra Pradesh, In
2011, literney rate of BOYANAPALLIvillage was 58.09 % compared to 67,02 % o
Andhra Pradesh, In BOYANAPALLIMale literacy stands at 67.81 % while female
literaey rate was 48,13 %,

LITARACY RATE ACCORDING TO THE DETAILS IN 2011

TOTAL LITERACY RATE 58.09% ¥
MALE 67.81%
FEMALL 48.13%
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